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Territorial Acknowledgements

The City of Brampton is located on
the traditional territories of the
Mississaugas of the Credit,
Haudenosaunee, and Wendat
Nations who have called this land
home since time immemorial. We
acknowledge the agreements
made in Treaty 19 V the Ajetance
Purchase of 1818 V and are
committed to our ongoing role in
reconciliation through meaningful
action rooted in truth, justice, and
respect. We are grateful to the
original caretakers of this land who
have ensured we are able to work,
play, and live in Brampton now and
in the future.
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Profile of the City of Brampton

Brampton is a young, diverse, energetic city in the heart of the of Greater Toronto
Area (GTA) V> A A A DZAhylargest city and a dynamic hub for sport, business and

community.
F83  Population (2024)": 791,486
/‘/ 5-year projected population growth 2: 18.2%
A%%) Average Age®: 37.5 Average Age Ontaric®: 41.8
m % Households with children 4: 73.9%
® Average annual household income 5: $111,000

Population born outside of Canada ¢;: 52.9%

Ethnic diversity 7: 230 cultures and 115 spoken languages

A South Asian 152.4% A Other 110.5%
A European118.9% A SE Asiant 4.6%
A Black 113.1% A Indigenous T0.5%

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)

Key Facts & Figures

A15 minutes from Toronto
Pearson International Airport

AConnected by major
highways (401, 407, 410) and
GO Transitr facilitating sport
event access.

ARapid commercial,
residential, and transit-
oriented development

AAmong fastestgrowing cities
in Canada, projected >1
million residents by 2050

AOver $2 billion in building
permits issued in 2023




Background

The City of Brampton commissioned Sport Tourism Canada, in partnership with Toa Consulting and The Data

Jungle, from November 2024 to June 2025 to develop a comprehensive Sport Tourism Strategy. This strategy

AdBr aAe Arcr Nrr rneacn Ae?2acdrB ennecea?AdgadNr AADZ Qt AKANAT Nr R
structure an approach to optimize its hosting capabilities while aligning with existing municipal sport policies.

The goal... a vibrant, healthy, and economically prosperous community.

Why Sport Tourism?

Sport tourism is the fastest growing segment in the
global tourism industry.

Sport tourism plays a pivotal role in driving economic
growth, fostering community prosperity, and
enhancing social cohesion.

Sport tourism is a resilient segment in the global
tourism industry, withstanding the pressures of

the recent global pandemic and economic downturn
better than other segments.

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)



Anticipated Benefits for w7 ! We G RNURUD WY

. Initiatives with community
the Clty of Brampton priorities, Brampton can

Sport tourism represents a powerful catalyst for position itself as a leading
community and economic development in destination for sport, o
Brampton, offering a diverse range of social, He dqgel JALWc UI LWI

cultural, and financial benefits.

lr AN ©R >AAADRNgandRdst A Nr A
diverse cities, Brampton is uniquely positioned to
harness the potential of sport tourism to drive

economic impact, stimulate local business

engagement, and inspire youth participation.

What can the City of Brampton
expect by investing in sport tourism?

Economic impact and job creation

Support for local businesses and entrepreneurs
Youth engagement and development
Community pride and cultural celebration
Health, wellness and active living

Social cohesion and inclusion

Destination branding and placemaking

Sport system and athlete development
Strategic infrastructure investment

Enhanced quality of life for residents
Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025) 7,

Beyond immediate financial returns, sport tourism
enhances community pride, promotes destination
marketing and placemaking, and fosters inclusive
social impact. It contributes meaningfully to health
and wellness, sport development, and
infrastructure investment, all of which elevate the
overall quality of life for residents.
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Categories of Focus areas for Brampton*: Lower priority areas for Brampton*:

SpOl't Tourism Sport Competition T Organized competitions Ancillary Events and Sport Business
sanctioned by local, provincial, national, and Meetings T Sport-related conferences,

Sp(_)rt Tourism Ca_nada international sport organizations. trade shows, and other gatherings that

defines sport tourism occur alongside sport events or as

Ar XANT  AQA QW Sport-Related Festivals and Events TFestivals | | standalone engagements.

which people are centered around a sport event that enhance

attracted to a community gathering, celebration, and sponsor /| | Mass Participation Sport Events T

particular location as a partner brand activation. Open-registration events that encourage

sport event participant, public participation, community

an event spectator, or High-Performance Training Facilities T engagement, and health and wellness

to attehd sport Facilities attracting participants to a specific T —

attractions or sport - geographic location for training camps,

related bUSi;eSS | development programs, or permanent residency. | National or Provincial Sport Governing
55?;3} SUOD: A A A D Attraction / Retention of Semi -Professional or ey s CEEllEmmEnt @ eleesiien o
definition of sport Professional Sport Franchise(s) T Attraction of 2SO e body to <L SO
tourism has been a team to Brampton or retention of existing bringing sustained economic benefits
adopted as part of teams, generating economic activity through Ariebigl |jol Greelbel, CeliErEiess, 2

- eABnAeAyr fn|ticketsales, sponsorships, hotel room nights, ongoing sportrelated activities.

Tourism Strategy. etc.

MW7 et DT WYUWnWT AcHE Wnl YOG W6 WO Ra! WEgqéE nnWoW9Ra! W9YeUHROWE:2!I 2
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Analysis: Brampton Sport Profile

Brampton is a dynamic and diverse sport community that champions
competition, recreation, and active living. With a wide range of sport
facilities, dedicated local sport organizations, and a growing reputation
for hosting sport events, Brampton is an emerging destination of
choice for athletes, teams, and sport tourism experiences.

# of Local Sport Organizations in Brampton : 290

# of Sports: 61 (37 of which are recognized by Sport Canada)

A Air Sport* A Bridge*
A Archery A Cheer*
A Athletics A Chess*
A Badminton A Climbing
A Baseball A Cornhole*
A Basketball A Cricket
A Baton* A CrossFit*
A Biathlon A Curling
A Billiards* A Cycling
A Bocce* A Dance Sport*
A Bowling (5/10 Pin) A Disc Golf*
A Boxing A Diving

*Not recognized by Sport Canada

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)

To To

Too oo oo Too Too To Too To Too Too To

Equestrian
Fishing*

Floorball*

Football (inc. Flag)
Golf

Gymnastics

Ball Hockey*

Field Hockey

Ice Hockey
Horseshoe*
Kabaddi*
Lacrosse

Mixed Martial Arts*

Too To To Too Too Too Too T Too o Too o T

Motocross*
Netball*

Paddleboarding*

Parkour*
Pickleball*
Racquetball
Roundnet*
Rowing
Rugby
Shooting
Skating
Soccer
Softball

Too o To Joo o T T T To T Do

Swimming
Squash
Artistic Swimming
Swimming
Table Tennis
Tennis
Triathlon
Volleyball
Ultimate*
Weightlifting
Wrestling
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Brampton Sport Venues > Key Facts and Figures

Brampton is home to a wide array of sport venues that position the city as a competitive and increasingly

attractive destination for sport hosting in Ontario and across Canada. This diverse infrastructure supports a
variety of high -n A&n dQdnAandeA rnecars ytN Odaryr QeBBdgABNAA Ae
enhances its capacity to host local, regional, and provincial -level events.

Brampton Sport Facilities & Venues

2 curling rink, each with 6 sheets of ice
2 tennis venuesT with year-round courts
27 city-owned outdoor tennis courts
70+ gymnasiums

Brampton Sports Park

A 5,000 seat spectator bowl for multisport hosting at CAA
Centre

A 37 city-owned multi-sport facilities (i.e., recreation / community centres)

A 100+ soccer fields

A 53 multi-purpose natural fields

A 48 softball and six (6) hardball diamondg one eight diamond complex

A 20 ice padsTtwo (2) fourpad complexes

A~ 15+ cricket pitches =eABnaeAyr fAteRQArN GNA?Nr
A 30+ 3X3/ outdoor basketball courts - g _

A 14 beach volleyball courts A FIH Globalcertified field hockey waterbased turf field at
A 13 recreational pools (less than 50m) Cassie Campbell Community Centre

A 9 indoor / outdoor artificial turf fields, with lights A IAAF 400m eighane track with nine field events, 876
A 5 outdoor synthetic 400m tracks seating capacity at Terry Fox Stadium

ﬁ 5 golf course A Dedicated Kabaddi stadium, 3,000 seating capacity at
A

A

A

Brampton Sport Tourism Strategy (Sport Teurism€anada ©2025)
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Analysis: Brampton Sport Venues

Experience Brampton > Sport Tourism Map

This custom Google Map is a collaborative
planning and visualization tool centered on
the City of Brampton, designed to support
strategic decision -making around sport

tourism.

The map is divided into seven (7) filterable
layers:

City-Owned Outdoor Facilities
City-Owned Indoor Facilities
Accommodation Providers
Private School Facilities

Privately-Owned Outdoor Facilities

QO O O 9 © ©

Privately-Owned Indoor Facilities

LSO-Highlighted Venues

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)
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Analysis: Brampton Sport Venues

This chart provides a

~

rANAnrten R =«

Facility Type

£ E ¢ © = 2 g g
key sport venues, along Facility Name 2 84 5° R SL 58 Sa &5 2. ? 5 58 4¢
with direct links to ¢ 5288 3 & gi g% 3 2 88 = & 8% £3
. . .8 3] = 0
detailed write ups for & ° 08 E o °Pg°8g 3 2z ° s -
each venue. This Brampton Curling Club 6
snapshot highlights the
available to support CAA Centre 1 4
sport programming Cassie Campbell Community Centre 2 3 1 1 2 2 1 1
and sport event hosting.
P 9 Century Gardens Recreation Centre 2 1 2 2 1 1
From mu_ltl -use Chinguacousy Park / Sandra Hames 1 6 6 14
community centres to Centre / Terry Fox Stadium
Premlum event venues Creditview Sandalwood Park L 2
like the CAA Centre, ,
Gore Meadows Community Centre 2 1 5 1 1 1

Brampton boasts a

broad inventory of
infrastructure that
supports a range of
sport types and user
groups.

Memorial Arena

Save Max Sports Centre
Sesquicentennial Park
Susan Fennell Sports Complex

Victoria Park / Avalon ium

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)



Analysis: Brampton Sport Venues

ytdr r?BBAc" DIraAdAAr At N QeacN raAaENAFAtr AADZ QcdAadQAA JdARa
future capacity to host regional, provincial, and national sport events. It also highlights key implications for
investment and strategic venue activation.

Summary of Key Strengths: Summary of Key Gaps:

A Extensive Facility Network: Over 20 citpwned venue A Event Operations Infrastructure: Many sites lack modern
types including 100+ soccer fields, 20 ice pads, and 70+ Wi-Fi, streaming tech, or adequate spectator seating.
gymnasiums. A Accessibility and Inclusion: Several key venues need

A Showcase Venues: The CAA Centre, Brampton Sports Park, upgrades to meet inclusive sport standards and adaptive
and Cassie Campbell Centre provide eventeady sport requirements.
infrastructure for regional to international events. A Seasonal Limitations: Indoor turf, domes, and winterized

A Cultural Sport Facilities: Cricket, kabaddi, and field hockey spaces are insufficient for yeafround training and event
21002 Ut WedRNUWs R W71 ¢ GqYUKkt WirpdimgRHA2 Gaeal ¢ WRT JUqRaq! We Ul W
growing demand for culturally significant events. A Support Facilities: Storage, changerooms, warrup

A Clustered Venue Zones: Sites like Gore Meadows, spaces, and rest areas are often limited or outdated.

Creditview Sandalwood, and Chinguacousy Park support
multi-sport events and ease of access.

Sport Tourism Strategy Implications and Considerations:
A Prioritize targeted investment in eventready infrastructure at highpotential venues.

A Leverage venue clusters and diverse sport inventory to build multienue hosting models.
A Align enhancements with key sport tourism marketg youth, cultural sport, and provincial/national events.







Analysis: Brampton Accommodation Providers

—ceABnaeAyr teaNA AKAADZ QAnN eRRN&r A EAAFTN eR AQQeBBeDAAde A
moderate star classifications, and sufficient room diversity to support most sport hosting needs. The hotel

inventory falls short on high  -room volume hotels and any properties above a 3 -star, limiting hosting potential.

Total Star Average

Hotel Name Room Types : :

Rooms P Rating | Guest Rating
Courtyard by Marriott Toronto Brampton 159 g'gggggrrg;’nljscﬂ?; Queen Rooms, 3.0/5 4.1/5
Days Inn by Wyndham Brampton 61 Standard Rooms, Suites 2.5/5 3.5/5
Fairfield Inn & Suites Toronto Brampton 107 gﬂ?esRoomS’ Double Queen Rooms, 3.0/5 4.0/5
Hampton Inn by Hilton Brampton Toronto 92 K'CncgesRs?glr:SFéO%?;fle Queen Rooms, 3.0/5 4.5/5
Hilton Garden Inn Toronto/Brampton 123 gl::tg;esooms, Double Queen Rooms, 3.0/5 4.0/5
) King Rooms, Double Queen Rooms,

Hilton Garden Inn Toronto/Brampton West 120 Accessible ROOMS 3.0/5 4.3/5
Holiday Inn Express & Suites Brampton 84 gll::?esRooms, Double Queen Rooms, 2.5/5 4.2/5

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025) 16



Analysis: Brampton Accommodation Providers

—ceABnaeAyr teaNA AKAADZ QAnN eRRN&r A EAAFTN eR AQQeBBeDAAde A
moderate star classifications, and sufficient room diversity to support most sport hosting needs. The hotel

inventory falls short on high  -room volume hotels and any properties above a 3 -star, limiting hosting potential.
Total Star Average
Hotel Name Room Types : :
Rooms P Rating | Guest Rating
Home2 Suites by Hilton Toronto Brampton 100 (Satlllj(\j/\;)thsflﬂltlelfi’tccr)mgig)e droom Suites 3.0/5 4.5/5
Hyatt Place Toronto / Brampton 119 S'Sgeiosg%vg'tgfggjﬁg ’R%%l:r?lse 3.0/5 4.3/5
: Standard Rooms, Executive Suites,
Monte Carlo Inn T Brampton Suites 107 Jacuzzi Suites 3.0/5 3.8/5
Park Inn by Radisson Brampton 41 clzir:\ZBRic(l)rr?]ZmDSoﬂlgelé gﬁ?;ﬂg‘g%s 2.5/5 3.8/5
: : Two-Bedroom Suites (each with 2
Quality Inn & Suites 133 double beds and a kit(chenette) 2.0/5 4/5
Sheridan College Residence & Conference 75 Two-Bedroom Suites (each with 2 20/5 4/5
Centre T Brampton double beds and a kitchenette) '

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025) 17



Analysis: Brampton Accommodation Providers

This chart compares monthly occupancy rates for short -term rentals (STR) and hotels in Brampton for 2023
and 2024, providing insight into seasonal trends, peak demand periods, and implications for sport event
scheduling and accommodation planning.

Monthly Short -Term Rental (STR) & Hotel Occupancy % 2023 -2024

100.0% mm Hotel - 2023 mmHotel - 2024 ——STR - 2023 ——-STR - 2024
90.0%

80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

r
—

—-’

Jan Feb Mar Apr May  Jun Jul Aug Sep Oct Nov  Dec
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Analysis: Brampton Accommodation Providers

This analysis compares monthly average daily rates (ADR) for hotels and short -term rentals (STR) in Brampton
from 2023 to 2024, highlighting seasonal fluctuations and emerging rate trends relevant to sport event
accommodation planning.

Monthly Short -Term Rental (STR) & Hotel Average Daily Rate in $ (2023 vs. 2024)

$200.00 mmHotel - 2023 mmHotel - 2024 ——STR - 2023 —-STR - 2024

$150.00

‘-_

$100.00

$50.00

$_
Jan Feb Mar Apr Mav Jun Jul Aua Sep Oct Nov Dec
Hotels 2023 $140.34 $141.21 $145.34 $160.14 $165.25 $182.56 $186.25 $185.40 $197.20 $163.16 $148.55 $146.50

Hotels 2024 $144.36 $144.06 $152.67 $163.77 $162.14 $177.75 $177.36 $183.89 $173.58 $166.16 $172.73 $153.95

19



Analysis: Brampton Accommodations Providers

| QQeBBeDAAdeA r?2nn&" dr A QxEdradOAAX ndAAKAxE eR =cABnaeAyr rn
QdAaryr O?ac&ax&NAA teaNA JAWNAAeaEc' R QAnAQOdar D2 c&dAf nNA:t nN&Ede
organizers. It also identifies opportunities to strengthen coordination with accommodation partners and

enhance the visitor experience for athletes, teams, and spectators.

Summary of Key Strengths: Summary of Key Gaps:

A Over 1,200 hotel rooms available across multiple hotel Limited supply of high-capacity hotels (e.g., 150 rooms).
chains including Marriott, Hilton, Hyatt, and IHG. Lack of dedicated hotel partnership programs tailored to

A Majority of accommodations are located within 1520 sport event needs (e.g., prenegotiated rates, room blocks).
minutes of major sport venues (e.g., Save Max Sports Insufficient family-style and economy lodging options near
Centre, CAA Centre). major facilities, limiting options for larger tournaments.

A Many hotels offer sportfriendly room configurations (e.g., No formalized city-wide accommodation coordination or
Double Queen Rooms, Studio Suites, Kitchenettes). service level agreement to support peakime hosting.

A Several hotels have group booking experience and offer Lack of 4star hotel options limiting professional, national

logistics. Limited banquet facilities constraining national and
international event hosting potential.

A
A
A
A
A
A

Sport Tourism Strategy Implications and Considerations:
A Establish a Brampton Hotel Partnership Program to align accommodations with event organizers

A Explore the feasibility of adding new midand full-service hotels near key sport event venues @., CAA Centre)
A Use accommodation data to developacitys RT JWBHAYY G W RN cirHatGeqY!l wlin







Analysis: Sport Tourism Trends Affecting Brampton

As part of this project, an environmental scan was conducted to identify key

trends in sport tourism specific to cities near major metropolitan centres. The » ,
ReAKendAf AaNaEN dDNAAGRINDZ Ar At N Aen AcENADZ AR \ [ L= EAE
ability to deliver on sport tourism.

High-Impact Positive Trends for Brampton

1. Regional and Provincial Events bring greater 4, 1 YGWUkt WEGY! quW #HHEWDG I ¢ q
tet qc RUDT WUOHYUYOGRAMROUABWRG WY VA G WY ORI WRU Ws Y
boost from a national / international event. viewership is creating new

2. Youth Sport Tourism Growth. Youth tournaments ~ OPPOrtunities for communities that
(e.g., soccer, volleyball, basketball) continue to proactively invest in female athlete

drive high volumes of overnight stays and family pathways, coach development, and

spendingy 71 ¢ 6 GqY Ukt W Ve UnWGY WIMeEIeiRAPY gueNt Bigmpton 6. Diversification of Hosted
family-oriented facilities are wellpositioned to can lead in this space regionally. Sports cities are moving

benefit from this surge. 5. Community -Centered Festival beyond traditional sports

3. Culturally -Driven Sport Tourism. 7 | ¢ 0 Gq v U ¢ MedplsR Bytpg from isolated events (e.g., hockey(,jsoclfer)“to host
diversity (over 230 cultures] creates a natural to weeklong, community-integrated erlnerglrt19 an tClIJ-kurE )L./’ 4di
opportunity to host culturally relevant events such ~ festivals (e.g., sport + music + food) re_el\</atnfetver|1 S TIKe ta & q X
as the AfroCaribbean Cup, South Asian Youth can increase engagement, visitor ]Enlc(;j i’ llisa’ espo(rj_s, ar;] -
Games, or Latinx sport festivals, attracting satisfaction, and local business 'eld hockey, expanding their

participants from across Canada and around the participation while elevating ) resch to new audiences and
world. 71¢taGqYUkt WaVYel Rt o LRNEEHUESIO
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Analysis: Sport Tourism Trends Affecting Brampton

High -impact positive trends can provide insight into a promising ‘
rnecn Ae?2a&drB rAcEAANFT Reac At N >d RS .?
Sport Tourism Strategy should equally address some of the . N
challenges or high -impact negative trends affecting the sector.

High-Impact Negative Trends for Brampton

1. Volunteer Burnout and Recruitment Barriers. Volunteerism is the
backbone of community sport hosting, yet Bramptory like many
Canadian citiesy is facing a decline in volunteer participation due to
fatigue, shifting priorities, and lack of recognition. Without a revitalized /¥ T
recruitment and retention strategy, including support from the '
Brampton Sport Council, the city risks jeopardizing its ability to deliver &
guality events. :

2. Facility Overload and Community Displacement. 71 ¢ 0 Gaq YUKkt WRHI
rinks, turf fields, and gymnasiums are operating at or near capacity, with strong demand from local sport organizations.
Hosting largescale events often displaces existing community programming a growing source of tension. Without
T DT RAC qUT Wwl2W0Uqls RUT Yst Awllt 21 Gliet W20 U GewIJAWY!I W INRY
between sport hosting ambitions and local user access.

3. Escalating Event Delivery Costs. The costs of insurance, accommodations, transportation, staffing, and security have
risen significantly since the pandemicy putting pressure on both event organizers and teams. Brampton must work
closely with event rights holders to keep events viable, while also promoting its relatively affordable hotel market as a

competitive advantage within the GTA.
23



Analysis: What We Heard

Mayor and City Council, senior municipal staff, local sport organizations, sport leaders, and
AQQeBBeDAANde A naeeWdDNeEer t dfit AdftANDZFTAnr dA =cABnaeAyr rne
dAWNrABNAA dA dAQA?r dW N dAREArAE?QOA?&EN At AA r NEWNr =cABnae

1. Facility Limitations Remain a Major Barrier. Eq ¢ t 36 YO T 31 + We Ul Wx E&§t WECORE PWeNI PDJa W7 |
thin, with more than half of LSOs reporting that current venue availability does not meet their needs prompting them to
seek facilities in other municipalities. From limited field access and indoor turf to outdated Wi, insufficient spectator
seating, and underequipped event spacesy q 6 JWHRq! Kt Wl ¢ GRI WNI Y5 q6 WRt WYe qGe #RUN
Bl DOt GYsa! OHa2RGT RUNDKRUNI ¢t ql eHagel WelOHa qlos GYGe Gi¢c qRY Ui IOr

2. Culturally -Rooted Sport Identity. 71 ¢ G Gag YUkt WNI Decqllt qUWYGGY! qe URq! WqVY W& el WR
sports that reflect its population. Cricket stands out as a core identity, anchored by the GT20 tournament, youth
GUcNelt AWec Ul WieGqRGIWVWGRagHEGIIt Wbl YeN6Yeqlags JWHRq! AW71 ¢ GG
time, culturally relevant sports like kabaddi, netball, and road tennis are rapidly growing in popularity yet lack dedicated
infrastructure. Stakeholders are calling for targeted investments that elevate these emerging sports and ensure
71 ¢caGqYUKkt Wn¢ HR T RaqRIJ$ KD @b 10 HORH 1G] KDIAR @ 1D iLLEDRY 10 B 2 tUIR @ HOMOLUG R g ¢ 0 KOY n HO9 ¢ |

3. Balancing Community and Elite Sport Needs. Sport facilities must serve both tourism goals and local community use.

LSOs emphasized the need for affordable, inclusive, and accessible infrastructure that supports grassroots and high
performance sport alike. Barriers such as limited funding, inaccessible spaces, and lack of trained staff persist. With

only 35% offering adaptive programs and just 28% serving Indigenous participamntsthere's a clear call for investments

that deliver both social impact and economic returny ? Y 131 HOq 6 IJIORU 2 13t q G 1JU q FORU KOg 6 1Jt0¢ 0 1JU R
AYOGUOaURgqg! FOHIJ! YUT KO6 Yt qRUNDKOI2 1 Uqt nCO
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Analysis: What We Heard

Key partners are calling for more inclusive planning, better support systems, and stronger integration
between sport, tourism, and the community.

4. Community Engagement Makes Events Stick. People stay loyal to events that feel like their own. Both surveys and
interviews emphasized the value of culturally themed games, player and fan experiences, and local clinics. To succeed,
J2IU0qt W 6 Yedl WHIDGIIHI ¢ qldWFInotjus tpatudekektetalRigrddtionsId IWFRY & @200 R dftle W IOR
GY! chaq! IOs Rg6RUDqEIIOHY G G2 URaq! OcCGYUNIOq6 JKGYHRe GO GYI qOoY!l Ne U

5. Youth Leagues Are a Growth Engine.City-supported leagues in cricket, tennis, and soccer have shown great success.
Youth-focused sport organizations want more access to gyms, subsidized pricing, and coaching support. Youth
programming is seen as the foundation for both participation and lonrterm athlete development.iy ] | ¢t t | Y Y qt HOaq ]
high-GI YN RGIIWRUY gl eHqVY!l t O qlOHRq! Ol ¢ qlJt IORt tOc Ol 3t Y2 Ul RUNDIOL 2 HH

6. Accommodations Need Coordination, Not Just Inventory. i 6 RG W71 ¢ 6 GqYULWEct W6 YqddWwl YYOGat
integrated with sport venues or event timelines. Accommodation providers called for more communication with the City of
Brampton to better support and engage in sport tourism opportunities. Location and bloekooking logistics were cited as
barriers.y N6 31 IJIORt IOUYORIJUq!l ¢GRAII KOt It qGOnY!l IOHG YHE IOl YYQIOHY Yt R
Gel q! OHYYt RUNIGI Y2RT 31+ 10¢c | DO e qRUNIWORUqY O YqUaadcel NRUY e 1OG

7. LSOs Need Help Navigating Bids, Permits, and Promotion. LSOs want to grow event hosting but face capacity challenges,
from writing grant applications and drafting bids to marketing events and navigating complex permitting systems. Venue
booking in Brampton is often described as inconsistent and confusing. LSOs called for a centralized contact point, better
online tools, and faster, more coordinated support to streamline processes and align efforts across the city. FHHIJUq | ¢ ¢
team that can help support bidswilarge and smalluwwould help us feel confident about investing the time and resources into
b GY!I qod21JU0qOHRT T RUND A CO
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Analysis: What We Heard

=NRe &N NWAAK? ArngA?T =cABnaeAyr eWNaEAAKAK rnecan aAe?2acdr B &ENADZAN
Qe AANi A A AtN OQdaryr O?acE&NAA rnecean teraAndAf KAADZ QAnNNs UuAr
interviews with local sport organizations, accommodation providers, and City staff revealed recurring strengths,

concerns, and ideas for improvement. These findings directly informed recommendations.

Summary of Key Strengths: Summary of Key Gaps:

A Strong appetite for sport hosting among local organizations A Local sport organizations are stretched thin, lacking
and community leaders. funding, volunteers, and event hosting capacity.

A 71 c¢cdGaqYUkt W R2UJIt Ra! WRt Ws RT JR! AdRdRsbscohpatitioh BEvéERIComrhudig Use ¥y LW
hosting culturally relevant sport events. external event bookings leads to resistance or burnout.

A Existing infrastructure is seen as broad and adaptable, A Fragmented communication and unclear permitting or
especially for youth and regional competitions. event support processes frustrate event organizers.

A

City staff are supportive and open to partnership but need A Lack of coordinated marketing or destination storytelling
clearer internal coordination and mandate. specific to sport tourism.

Sport Tourism Strategy Implications and Considerations:
A Strengthen Citywide coordination by clarifying roles and responsibilities for sport hosting internally.

A Build local sport organization capacity through training, templates, recognition, and small grant support.
A Develop a transparent, useifriendly event hosting process, from permitting to marketing support.
AAYt RqRYUW7!1 ¢caGqYUkt WHzatGqgqel ¢cdWl R21JI+ Ra! We Ul W Ye q6
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Analysis: Brampton Sport Tourism Readiness Assessment

The Sport Tourism Readiness Assessment _How to Read the Assessment Snapshot
NWAA?AANr A QeBB?AdAT yr AkTheBfarpton Spoft Tol¥ishiReadhese Asddsbrment is
plan, manage, and deliver sport tourism events. Gl Ut JUq T Wet We Wwut UGt 6 YqruwlinYl

.mEGV|quYa|RiﬁLm|mﬂ’RUu++$mﬁuc%+h%%%ﬂ@ﬁ%mnﬁQmU%%%+”¢|!lu
resources, skills, knowledge, and systems in place to meet )  Provincia lv)  Internationa
the needs and expectations of the sport event rights holders

and visitors, as well as to achieve the goals of the City of Utilizing the information gathered from interviews, surveys,

Brampton and key sport tourism partners. secondary research / literature review, workshops with local
- F GY!l quwVYl Nec URA¢cqRYUt Awe UT Wt RalJ
(—— ) ol 2 ‘3 readiness was assessed against six (6) key categories:
o "‘, A‘V *, 'g I 4 A Vision
i . e | 3 : 4 » A Sport Host Structures + Human Resources
Vi o A Venues and Assets

A Financial
A Marketing
A Other

The assessment categories are rated on a scale of 1 to 5,
where: 1 = Not at All Ready and 5 = Very Ready / Expert
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Analysis: Brampton Sport Tourism Readiness Assessment

Sport Tourism Readiness  VDescription of Evaluation Categories

Sport tourism readiness takes a range of factors into account including:

1.

Sport Host Structures and Human Resources. Having a skilled workforce and volunteer base to support
sport event bidding and hosting activities, as well as the organization structure(s), processes and workflows
to carry out all sport tourismrelated activities.

. Venues and Assets. Having the necessary physical infrastructure, such as sport venues, supporting /

ancillary amenities, accommodations, conference and meeting facilities, restaurants, transportation, and
attractions to support sport hosting.

Financial. Having adequate funding to support the attraction, sales, bid process, development, planning,
preparation, delivery and evaluation of sport events and related sport tourism offerings.

Marketing. Having effective marketing + promotions strength to position Brampton as a sport tourism
destination, and to support product development locally that would support the sport tourism segment.

Other. Referring to additional systems, mechanisms and ways of working that have a direct impact on sport
tourism and event hosting success (e.g., information management, partnership and collaboration,
innovation, regulatory environment, etc.)
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Analysis: Brampton Sport Tourism Readiness Assessment

Yyt N Ainecen ye?2acdrB éNADIHANrr ! rr Nerr BNAA NWAA? AANr =cABnaeAy
N¥NAAr AQaEerr Re?aE ANWNAr eR QeBnNadadeAs ytdr r?BBAEr OQAn
development areas, helping to inform priority actions across policy, operations, and infrastructure investment.

Category Regional Provincial National International
Sport Host Structures and 35/5 30/5 55/5 20/5
Human Resources
Venues and Assets 3.5/5 3.0/5 2.513.0/5 2.013.0/5
Financial 3.0/5 2.5/5 2.0/5 2.0/5
Marketing 3.0/5 3.0/5 2.5/5 2.5/5
O (B PRIV 35/5 3.0/5 25/5 25/5
systems)
Vision (Overal| strategic 40 /5 35/5 3.0/5 25/5
direction)
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. 1 pl 3 4 5
An aIySIS : B ram pton Expectation Not at All Low Average @ Above Expert | Gap Sescaerity
Average

Sport Tourism * ]
H -Vision +1.5
Readlness Assessment ; Sport tourism bid process ‘ [. +2.0
i £ 8 | sport event delivery structure % ‘ ) +2.5
= !
for Regional Events 8 £ oo seone —
When assessed against the g % Technical (sport) knowledge H ) +2.0
f ”O .n (6) ke Cate Ol"ies' ;f;’ E Operational / delivery strength * - +1.5
O_ ] wing y g9 £ £ LSO/ programming strength H ) -1.0 -
VISIOn, Sport Host Structures + & Event hosting experience *—‘ _,_,b +1.5
Human Resources, Venues and 1] Sport venue quality *—4 b +2.0
Assets, Financial, Marketing, and J J >Port venue capacty CO— 0 |
Hotel product / capacity *——q ] +1.5
Oth B t ted % ‘ |
erT ramp on ratea as 4 Ancillary venues / infrastructure ) S| , ) +2.0
soundly positioned to deliver on i mansportation x ] b +3.0
regional sport events . oL T2 X ) 05
g p _ _ - Financial strength *——( ] +1.5
Greatest areas for Improvement N Promotion / media / marketing strength xX | +2.0
regional sport hosting include Political strength / buy-in % 1.5
71 ¢0GqYUkt W GYI q W; 'Eﬂl?ﬂﬁ'!ﬁbfrﬂmﬁ Ra ! 4L *—‘*__‘——' g
engagement and coordination £ sorety / securiy o i
between LSOs and the City, and Regulatory environment / bylaws X ) 05 |
ﬁnanCial SUppOI't for events. Equity, diversity, inclusion, accessibility * +1.5
Health services and partnerships p 4 +0.5

O ” t Overall capacity to host
verall rating: >
. = Current Siote‘ ' = Current State (if a range) x = Target State '—' = Does Not Meet Requirements ms= = Surpasses Requirements
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AnaIySiS: Brampton Expectation Not :t All L:w Ave::age A,:I;;:;ee Exgert Gap SGEZE"“Y
Sport Tourism s
Readiness Assessment = e o r—— J

Sport event delivery structure H ) +1.0

Leadership / people * ‘ ' +1.0

Technical (sport) knowledge H ; : | -0.5 -

Operational / delivery strength * 1 ] +1.0

LSO / programming strength GA ) -1.0 -
x 4

for Provincial Events

When assessed against the
following (6) key categorieg
Vision, Sport Host Structures +
Human Resources, Venues and

Sport Host Structures +
Human Resources

Event hosting experience

Sport venue quality

|
+
=
o

Assets, Financial, Marketing, and g ip‘:f "e“d”esjpac“y_t 'd’; b ;‘; .
otel product / capacity S +0.
Other T Brampton rated assoundly é Ancillary venues / infrastructure & | P +1.0
positioned to deliver on (7} Transportation x dq § +2.5

provincial sport events . T°“f‘5m offering ‘ﬂ;‘ P 05
Financial strength +0.5
Greatest areas for Improvement N Promotion / media / marketing strength X I' +1.0
provincial sport hosting include Political strength / buy-in X— +1.0
venue capacity,sport event i E;’(Z;‘:;‘:’C:‘IZ;‘; epor L" g
delivery structure and operations in £ satety / security t10
Brampton (including bylaw and ©  Regulatory environment / bylaws X ) 0.5
permlttlng) and financial Strength. Equity, diversity, inclusion, accessibility “é -0.5
Health services and partnerships X -0.5

Overall rating: @
} . = Current Siote‘ ' = Current State (if a range) x = Target State '—'= Does Not Meet Requirements ms= = Surpasses Requirements
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Analysis: Brampton
Sport Tourism
Readiness Assessment
for National Events

When assessed against the six
(6) sport tourism readiness
categories, Brampton rated as
slightly below to below average
to deliver on national events.
71 ¢ GqYUKt W el RUI
national event category
depends on the sport. When
sports have a strong vision,
strong local leadership, deep
event experience, and minimal
reliance on public facilities, the
readiness rating increases to

above average.
@3

Overall rating:

Sport Host Structures +
Human Resources

v
)
Q
v
%]
<
+
v
Q
=]
g
>

Other

-1.5
Sport tourism bid process ‘_—* -1.5
Sport event delivery structure x P +0.5
Leadership / people ) ) -0.5
Technical (sport) knowledge ‘ﬂ I’ -1.0
Operational / delivery strength ‘!‘_’ -0.5
LSO / programming strength H T ’ -0.5
Event hosting experience ‘g_’ -0.5
Sport venue quality u -0.5
Sport venue capacity q—l__* -2.0
Hotel prod’yct/ capacity _H -1.5
Abéilibry Yenbés Ointrastrdcturk LI -1.5
Transportation p 4 ] +1.0
Tourism offering G -1.0
Financial strength ‘#—)ﬁ -2.0
Promotion / media / marketing strength ‘A -1.5
Political strength / buy-in *— ' +0.5
Community buy-in / support qq_b -0.5
Ecosystem collaboration (—H -1.0
Safety / security ‘# -1.0
Regulatory environment / bylaws '—]—* -1.5
Equity, diversity, inclusion, accessibility # -1.5
Health services and partnerships ‘_—k -1.0

Overall capacity to host

. = Current Siote‘
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' = Current State (if a range) x = Target State '—' = Does Not Meet Requirements ms= = Surpasses Requirements

33



Analysis: Brampton

Sport Tourism

Readiness Assessment

for International Events

When assessed against the six (6)
sport tourism readiness categories,
Brampton rated as slightlybelow to
below average to deliver on
international events, despite the City
having some strong attributes.

71 ¢ GqVYUkt W el RUI

International event category
depends on the sport. With strong
local leadership, deep event
experience, and access to all
required facilities, the readiness
rating ranges from slightly below
average or slightly above average.

2005

Overall rating:

1 3 4

5

Expectation Not at All| Low Average | Above Expert Gap SGEZEW
Average
L } L
; Sport tourism bid process -2.5
g § Sport event delivery structure ‘_——* -2.0
- f f
g § Leadership / people 1# -1.0 -
ﬁ & |Technical (sport) knowledge ‘_ -2.0
: T
§ ® | Operational / delivery strength ‘!l—x -1.0
£ !
'é £ | LSO/ programming strength H -0.5
» Event hosting experience Gy -2.0
Sport venue quality ‘_ * -2.0
= w :
2 Sport venue capamty. (‘g——* -2.0
R Hotel product / capacity .—! -3.0
§ Ancillary venues / infrastructure ‘_, * -2.0
: Vi l -
I TErERRrEYer | oy 5 1] LU X 05
Tourism offerln — -2.0
g e — —
- Financial strength d— o3 -2.5
Promotion / media / marketing strength (——* -2.0
Political strength / buy-in X 0
Community buy-in / support L IR ¢ -1.0
. Ecosystem collaboration 1__* -1.0
g Safety / security q!——* -1.5 -
Regulatory environment / bylaws '—]——* -2.0
Equity, diversity, inclusion, accessibility ‘Q -1.5 -
Health services and partnerships ‘-——* -1.5
Overall capacity to host
. = Current Siote‘ ' = Current State (if a range) x = Target State '_' = Does Not Meet Requirements ms= = Surpasses Requirements
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Analysis: Brampton Sport Tourism Readiness Assessment

Summary of Key Strengths:

A Strong Regional and Provincial Readiness. Brampton is A
well-positioned to host regional and provinciallevel events
due to its extensive venue inventory, community sport
engagement, hotel inventory, and geographic accessibility.

A Clear Vision and Local Momentum. There is alignment A
across community sport organizations and City
departments on the value of sport tourism and a desire to

Lack of Formalized Sport Hosting Processes. Brampton
lacks a standardized sport hosting process, creating
uncertainty for organizers and limiting the City's ability to
efficiently attract, plan, and deliver events.

Funding and Operational Constraints. Limited grant
access, rising event delivery costs, and insufficient
support for local organizers inhibit sport event growth and

BG4 2¢ qUW71 ¢d GaqYUKt W YOIIWEt We WoshstamaliftR a ! O

A Growing Infrastructure Footprint. New and revitalized A
facilitiesy like the CAA Centre, Cassie Campbell
Community Centre, and Save Max Sports Centyeoffer
strong foundations for hosting competitive sport events.

A Diverse and Youthful Community. 71 ¢ 8 GaqYUKkt W A
demographic profile supports participation-driven sport
events, particularly in culturally significant sports like
cricket, kabaddi, and field hockey.

Brampton Sport Tourism Strategy (Sport Tourism Canada ©2025)

Facility Readiness Issues. Key venues require upgrades
In accessibility, spectator capacity, broadcast /
connectivity infrastructure, event production
(audio/visual), and change room amenities.

Volunteer Capacity and Burnout. A declining volunteer

base and insufficient training/resources threaten

71 ¢0GqVYUKkt WEHRORq! WaqVYLWt 2 GGY I
delivery.
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Analysis: Brampton Sport Tourism Readiness Assessment

Sport Tourism Strategy Implications and Considerations:

Prioritize the development of a centralized sport tourism governance model with dedicated staff and cross
departmental alignment.

Formalize sport tourism workflows across City departments and communicate to local sport organizations re:
preferred processes, sport event opportunity intake, central points of contact, etc.

Invest in venue enhancements and event infrastructure to close readiness gaps for provincial and natiorabel
events.

Launch a capacityHa RGT RUNDLWY gl ¢ qUN! Wn VYl WidVYHeCOGUW GYI qUWY! N¢ UR/
delivery ecosystem.

Focus early efforts on sports and event tiers where Brampton has a competitive advantageouth, cultural, and
regional/provincial eventsy while preparing longterm for highertier opportunities.

Increase funding sustainability to the sport hosting program overall.

Consider increasing staff capacity to stabilize the consistency of event delivery and better prepare for future
national and international event delivery.
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and Next Steps





























































































































































































