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1.0 Engagement Overview 

Background 
The new Downtown Transit Hub is planned to increase the capacity and quality of the transit 
service in Brampton by potentially doubling the number of bus bays while featuring passenger 
and operator amenities such as ticketing area, indoor waiting area, washroom and lunchroom 
facilities, concessions, and covered platform waiting areas. The new transit hub will also be 
planned and designed to accommodate electric bus technologies. 

This engagement summary report outlines the engagement activities that took place to inform 
stakeholders and the public of the study, how to get involved, and the feedback received. 

Figure 1: Downtown Transit Hub Preliminary Study Area 
 

Organization of Engagement 
The first round of consultation held between November 20, 2023 to December 20, 2023 provided 

virtual opportunities for the public and stakeholders to get involved in the project study. A four-

question survey, along with an open-ended comment form to solicit peopleôs opinions on the 

opportunities, options, and evaluations was hosted on the City of Bramptonôs project webpage 

at: www.brampton.ca/transithub. This provided an on-demand experience for the community to 

review project information and provide feedback electronically at their convenience. On 

November 20, a virtual Technical Advisory Committee (TAC) meeting was held to provide 

stakeholders with a forum to share their insights and questions regarding the study. On 

November 22, community members had the opportunity to attend a virtual Public Information 

Centre (PIC) hosted by the project team to answer questions regarding the study or provide 

additional context to those seeking a deeper understanding. An overview of the first round of 

https://www.brampton.ca/transithub
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engagement activities are provided in Table 1, and a copy of the material presented at the PIC 

(both the live presentation and more comprehensive downloadable package) are attached in 

Appendix A ï PIC Materials. A second round of public engagement will take place in spring of 

2024. 

Table 1: Key Engagement Activities ï Round 1 
 

Engagement Activity Date/Time 

Online Survey (hosted at 
www.brampton.ca/transithub) 

  November 22, 2023 to December 20, 2023 

Online Comment Form (hosted at 
www.brampton.ca/transithub) 

  November 22, 2023 to December 20, 2023 

Technical Advisory Committee (TAC) November 20, 2023, from 1 p.m. to 2 p.m. 

Public Information Centre (PIC) November 22, 2023, from 7 p.m. to 8 p.m. 

Communication Tactics 
To promote the engagement activities, the City of Brampton used traditional media, social 

media, digital ads, project website, and mailers. 

The project website (www.brampton.ca/transithub) went live on November 15, one week prior to 

the PIC. 

An advertisement for the PIC appeared in the Toronto Star on November 9 and 15, Brampton 

Guardian November 13, and Midweek Newspaper (Ethnic) on November 14. 

11,014 physical-copy postcards were also mailed out to residences within an approximate 

200m radius of the study area on November 14. 

The Brampton Transit Facebook, Instagram, and X (formerly known as Twitter) social media 

accounts had various posts between November 13 and November 22 promoting the upcoming 

engagement event. 

Digital ads were also placed at Garden Square from November 8 to December 31 and in 

hospital digital TV screens at Peel Memorial Hospital and Brampton Civic hospital from 

November 23 to December 21 promoting awareness about the transit hub study as a whole. 

For a full list of promotional activities, dates, and statistics, see Appendix B ï Communication 

Tactics and Statistics. 

2.0 Feedback Summary 

Online Survey 
The online survey was live for four (4) weeks and received 10 total responses. The recurring 

themes that emerged from the feedback revolved around safety, accessibility, and better 

connections. Concerns were raised regarding ensuring pedestrian safety at busy intersections, 

operator safety (i.e., adding acrylic glass to all busses creating a separation between 

http://www.brampton.ca/transithub
http://www.brampton.ca/transithub
http://www.brampton.ca/transithub
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passengers and driver), and adding cameras on busses to record any incidents that might 

occur. Accessibility was also raised as a common theme among respondents, which included 

both accessible pedestrian considerations as well as accessible transit to help move people 

across the city. The final key theme was connections, as many respondents are hoping that 

future Brampton Transit will tie into other transit services such as LRT, GO, and other BRTs 

allowing for seamless connections to other municipalities. 

For a full list of survey responses, see Appendix C ï Online Survey Results. 

Online Comment Form 
The online comment form was live for four (4) weeks and received 9 total responses. 

Respondents were interested in increasing service frequency (particularly for Brampton Transit 

routes 5 and 29), and expanding the scope of this study to allow for a more holistic approach to 

Bramptonôs public transit and housing, and avoiding the risk of working in isolation of other 

ongoing City of Brampton projects. 

For a full list of comment form responses, see Appendix D ï Online Comment Form Results. 

Technical Advisory Committee (TAC) 
A virtual TAC meeting was held on November 20, 2023, from 1:00 pm to 2:00 pm. A total of 20 

stakeholders were in attendance. Stakeholders reviewed the preliminary documents and 

presentation that were being prepared for the PIC and provided their inputs for improvements. 

Examples of improvements included the inclusion of a TMP recommendation to extend Williams 

Drive, south of Church Street, more detailed slides pertaining to traffic analysis, and describing 

constraints under existing conditions to help with option screening. 

Public Information Centre (PIC) 
A virtual PIC was held on November 22, 2023, from 7:00 pm to 8:00 pm. Aside from the project 

team, there were 42 participants in attendance. The purpose of this PIC was to share the 

following items with the public: 

1) Project overview and history 

2) Long list evaluation methodology and criteria 

3) Draft long list options 

4) Preliminary evaluation of long-list options 

5) Next steps 

6) Questions and answers 

Participants asked thoughtful questions regarding the rating system being used for the options, 

connections to other transit services, technical details for certain design options, timelines, and 

more. 

For a full list of questions and answers, see Appendix E ï Questions and Answers. 
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3.0 Next Steps 
The next steps for the Downtown Transit Hub Study are to review and respond to all comments 

received from stakeholders and the public. Then, the project team will confirm the preferred 

short-listed alternative solutions, develop and evaluate the short-listed design alternatives, and 

finally, identify a recommended approach for the transit hub. A second PIC will take place in 

Spring 2024 to share these updates with stakeholders and the public, as well as to obtain any 

outstanding inputs before finalizing and submitting the final report to Council. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



7 
 

Appendix A ï PIC Materials 
 
  Downloadable PIC deck of display materials available on the City of Bramptonôs website:  

Brampton Transit Hub PIC 1 Deck for Website_FINAL 
 
PIC slides from live presentation are available below: 
 

 

https://www1.brampton.ca/EN/residents/transit/Projects-Initiatives/Documents/PIC%201%20Presentation%20Materials.pdf
https://www1.brampton.ca/EN/residents/transit/Projects-Initiatives/Documents/PIC%201%20Presentation%20Materials.pdf
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Appendix B ï Communication Tactics and 

Statistics 
 

Communication Tactics 
& Engagement Summary 

Downtown Transit Hub ï Public Information Centre #1 
Media 

Tactic Dates Details 

Toronto Star ï Public Notice Nov 9 
Nov 15 

Published 
Published 

Brampton Guardian (digital) Nov 13 Published 

Half Page Ethnic Ad in Midweek 
Newspaper ï Ethnic English 

Nov 14 Published 

Display Ads  Published 

Social Media 

Tactic Dates Details 

Social Tiles & Digital Screen Assets Nov 9 ï Nov 22 Published 

Revised Social Tiles & Digital 
Screen Assets 

Nov 23 ï Dec 20 Published 

Social Ads (Facebook & Instagram) Nov 15 ï Dec 5 Published 

Digital Ads 

Tactic Dates Details 

Garden Square November 8 to 
December 31 

Nov 15 ï Nov 22 Published 

Garden Square November 8 to 
December 31 

Nov 23 ï Dec 20 Published 

In-hospital digital TV screens 

¶ Peel Memorial Hospital 
¶ Brampton Civic Hospital 

Nov 13 ï Nov 22 Published 

In-hospital digital TV screens 

¶ Peel Memorial Hospital 
¶ Brampton Civic Hospital 

Nov 23 ï Dec 21 Published 

Website 

Tactic Dates Details 

Project Website From Nov 12 onwards Ongoing 

Mailers 
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Tactic Dates Details 

Notice Mail-out Nov 14 (due to 
Remembrance Day lieu 
holiday on Nov 13) 

Complete 
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Toronto Star Ad (November 9) 

Media 
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Toronto Star Ad (November 15) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Readership for Toronto Star (Nov 9 and 15) 

¶ Toronto Star GTA readership (for weekday) is 495,000. 

¶ For e-edition subscribers the readership is 30,000. 
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Brampton Guardian Ad (November 13) 
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¶ For digital, the BramptonGuardian.com has on average: 215,000+ monthly unique 
visitors, and 455,000+ monthly page views. 

¶ Backend Link of the online notice (this available to the BramptonGuardian.com 
audience during the time period prior to the Nov. 22 meeting): 
https://www.bramptonguardian.com/news/public-notices/brampton/downtown-transit- 
hub-bus-terminal-public-meeting-notice-public-information-centre-1-pic- 
1/article_36b803d6-1fd3-5804-a4a2-b6ab41fdf067.html 

https://www.bramptonguardian.com/news/public-notices/brampton/downtown-transit-hub-bus-terminal-public-meeting-notice-public-information-centre-1-pic-1/article_36b803d6-1fd3-5804-a4a2-b6ab41fdf067.html
https://www.bramptonguardian.com/news/public-notices/brampton/downtown-transit-hub-bus-terminal-public-meeting-notice-public-information-centre-1-pic-1/article_36b803d6-1fd3-5804-a4a2-b6ab41fdf067.html
https://www.bramptonguardian.com/news/public-notices/brampton/downtown-transit-hub-bus-terminal-public-meeting-notice-public-information-centre-1-pic-1/article_36b803d6-1fd3-5804-a4a2-b6ab41fdf067.html
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Midweek Newspaper ï Ethnic English Ad (November 14) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Volume Start date End date Metrics 

Half Page 13-Nov-23 17-Nov-23 40,000 copies distributed weekly 




























